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As well as the window display, Van
Reed enjoys implementing other
marketing techniques which tie the
library in with the other shops along
the strip. Over Labor Day, the mall
had a sidewalk sale during which the
library sponsored a sidewalk book sale
and sold $186 worth of books in three
days. The librarian also regularly
opens the thirty-chair conference room
to community organizations and
businesses such as sorority groups
and the Lion’s Club. Even Hardee’s
holds employee-training meetings in
the library’s facility.

Van Reed is very pleased with the
library’s location and finds it to be a
great asset in meeting the needs of the
community. The small, family-
oriented atmosphere and the fact that
the library does not carry any expen-
sive special collections or videos
reduces theft. “We don’t have the
space to accomodate videos, and the
library has discovered that it is more
convenient to have one good central-
ized location at the Main Library than
to attempt to order five videos of each
title for each branch,” Van Reed
explained. The branches are also not
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set up for the cleaning and technical
maintenance aspect of such a collec-
tion, explained Caroline Rawls-Heiser,
Administration Coordinator of Vigo
County Public Library. Van Reed also
pointed out that the ground-level
library has easy access due to the
short distance from the front door to
the parking lot, making it convenient
for the elderly with walkers and
canes. Overall Suzanne Van Reed had
only positive comments for her
library’s location.

Summary. In conclusion, the
study of the Vigo County Public
Library’s mall branches demonstrates
the advantages and disadvantages of
locating in shopping malls. Advan-
tages include the family-type atmos-
phere, the opportunity of catering to a
specific community’s needs and wants,
and promoting and marketing the
library. Weingand might say that the
major advantage is the opportunity of
presenting the library to potential
target markets and making them
aware of a product for which they
have been yearning unknowingly
(Weingand 497).
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Patrons at the checkout desk of the South Branch in Southland Shopping Center.

Courtesy of the Vigo County Public Library, Communication Services, Char
Minnette, Publicist. :
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Although the advantages are
encouraging, several factors might be
carefully considered before locating in
the trendy retail market. First is the
matter of dealing with mall managers
and owners who, as this study has
shown, may resist not-for-profit
ventures. Second, the limited amount
of space discourages large library
facilities and balanced collections.
Normally all that the mall library can
carry are the most current popular
titles. Third, the cost of leasing can be
quite high, especially in large enclosed
duplexes.

But times are changing, and as the
nation becomes more and more service
oriented, libraries must keep pace.
Current trends transcend shopping
malls. For instance, in Atlanta the
everyday commuter can find a small
circulating library in the deptps of the
Marta subway system, and in Kansas
City a grocery store shopper, while
picking up a carton of milk, may also
borrow a favorite Stephen King novel
from the local library. A Cincinnati
mall has built “porta-structures,” a
very popular solution for the spacing
problem. These particular extension
outreach libraries might be con-
structed out of plexiglass and revolv-
ing lazy-susan paperback bookshelves
(Martin).

Finally, a 1985 Publishers Weekly
survey concluded that 27 percent of
Americans never go to the library and
45 percent visit haphazardly every
three months or so (Wood 20). These
statistics are disturbing but not
unbeatable. Obviously, only the
librarian’s lack of creativity and
assertiveness can limit the library’s
growth and marketability during this
age of limitless opportunities for
location and design. All that needs to
be accomplished is to tap into that
potential resource and go where no
library has gone before. Now it’s up to
library management to make that all-
important marketing decision.
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